Measures how efficiently each campaign creates sales:

AdTracker Re port Money spent divided by sales generated. For 4/1/2008...4/30/2008
i Sale Count % of Total Count

Campaign Money Spent Efficiency Sale Value % of Total Value Average Sale

Rented Mobile Sign (Mother's Day) $375.00 68.2% 37.00 7.91% $31.89
NThe name of the campaign or source of sales. $1179.75 6.42%

Ml()il;h.e.r'é Day Postcards .................... $54250 ....... 32 5% ........ 2.3.-0.0 ....... 491% ....... $3495
$803.85 4.37%

I._c.)c.a.l Newspaper Ad ................ / $50000 ........ 27% ........ 1.5.-0.0 ....... 321% ....... $3425
What this campaign cost you this month $513.75 2.79%

.Yélio.w. Pa.g.e.s ........................... $16250 ....... -661% ......... 3..0.0 ....... 064% ....... $.3.2.6.2.
$97.85 0.53%

R.ebe.a.t .C.u.st.o.m.elr .......................... $.0._0.0. C e 1000% ....... 2.3.7:0.0 ...... 5064% ....... $.4.6:7.5.
$11079.28 60.25%

Mother'sDayE-ManBlast 1000% ........ 4.1.0.0 ....... 876% ....... $.2.9.7.5.
$1219.75 6.63%
Total Number of Sales: 356 _Here we see the

At a cost of zero and an efficiency of 100% these first

two campaigns are the most effective - the sales they Total Value of Sales: $14894.23 totals for the month.
generate do not cost you anything in terms of adver-
tising or promotion. End of Report

This is a sample of the AdTracker report which shows you where your sales are coming from and what advertising
is most effective. This is a very useful report that helps you to better spend your marketing budget. By concen-
trating your advertising budget on the most effective campaigns you will generate the most sales for each dollar
spent. By cutting ineffective campaigns you can save some serious money!
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